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MINUTES

1,600
ALL PUBLIC TICKETS SOLD 

PARTICIPANTS

30

Popular Race

Nominated for Best Race 2019*
*Hong Kong Trail Running Awards 



What Makes MoonTrekker Unique?

MoonTrekker provides an inclusive participant experience – not 
just a running race. 

We have a unique fund-raising model; we have fundraised more 
for sustainability and educational charities then any private trail 

event in Hong Kong.

For 11 years, we have grown a loyal community of partners, 
sponsors, vendors and participants, all of whom makes our 

event special.



Sustainability is 
our focus12,600,000

HK$

Raised since 2009

One of Hong Kong’s 
Top Fundraising

Events for 
Sustainability.



MoonTrekker leftover orange/banana peel.



Sustainability – Best in Class 

Since inception in 2009, we have strived to reduce our environmental 
footprint, and lead the industry in best practices for sustainability. 

Recycled/reused:
- Cans/cardboard. 
- Plastic. 
- Race signage.

2010

PET water 
bottles & 
utensils   
banned.

2011

Opt-in 
for all 

giveaways.

2014

2012

- All our organic 
matter is composted.

- Vegan burgers 
introduced.

All left over fruit/peel 
distributed to local buffalo 

charity.

2015



Our Difference



Our Difference

“

“



Start Line Experience



Our DifferenceHong Kong’s Best 
Finish Line Area



Festival Finish



Festival Finish



Participant Experience
We strive to deliver a 6-month experience, 
not just an event.

PRE-LAUNCH ACTIVITIES

April

REGISTRATION

May

- PACK COLLECTION
- DONATION COLLECTION
- MANGROVE CLEAN UP 

August

June

SUMMER TRAINING 
HIKES

SUNTREKKER

Sept

Oct

- RACE NIGHT
- AWARDS
- POST-EVENT 
PHOTO SHARING

6-8 newsletters



The ‘GREAT ASCENT’ includes prizes for those 
summiting Lantau Peak from CP4 in under one hour.

The Great Ascent



Field Training Day

Executive Training and BBQ with Asia’s Top Trail Runners



Sustainable focus

Mangrove Clean-up
IN 2019 our first mangrove clean-up was launched to give back, 
build community, and extend the MoonTrekker experience.



SunTrekker received over 350 registrations in it’s second year. The majority of 

participants were training for Barclays MoonTrekker.



Post Event Awards

We host our awards ceremony in a top-tier Central venue. Beef & 
Liberty’s LKF outlet.



Marketing/Press
SEE APPENDIX

2019 Full page in Wall Street Journal



Join our community



Our Community



A Corporate Team Event





• Pre-public registration (the event has sold out every year since inception).  

• Brand presence
Branding in all event materials including pre, during and post event date. This includes race signage, event tee, branded giveaways, 

website, social media, newsletters, marketing and advertising,  print, press releases, awards and e-marketing.

• Office or in-the-field training sessions
Top trainer/athlete to conduct exclusive training sessions for participants (clients and staff).

• Post-event prize ceremony
Brand presence and 8 complementary tickets to the post event party. The programme includes prize presentations to race winners, 

with the option of sponsor executives to present prizes. 

Partnership approach
MoonTrekker works closely with the title sponsor throughout the event lifecycle to ensure that  their sponsorship is activated in the 

most effective and tailoured manner. 

• Custom editorial content
A post-event OR pre-event report including: event photos of your engagement.

• Industry exclusivity and repeat rights
Sponsor can be the exclusive sponsor for their industry and have the first right of refusal for following years sponsorship.

Sponsor Benefits. 

Sponsorship enquires: 
William Sargent, Event Director 
williamsargent@moontrekker.com
Tel: 94708442

mailto:williamsargent@moontrekker.com


APPENDIX

PRESS
MARKETING

SOCIAL MEDIA
PARTNER PROMOTIONS

EVENT BRANDING



SCMP, Jan 2020



SCMP, Oct 2019



SCMP, Oct 2019 SCMP, Oct 2019

SCMP, Oct 2018



Around DB June 2019

Foodie website
GoneRunning website

Beef & Liberty website



Hong Kong Hiking Meetup 

Beef & Liberty 
table promotion 

Joint Dynamics

Partner Promotions

The Nature Conservancy



E-Newsletter Campaign

12 newsletter updates sent between May 

and October.

• 2,000 - 8,000 recipients per 

newsletter

• 62% average open rate

Online Marketing



Social Media

4,265 likes on Facebook
As of 29th October 2019
• Average age range of fans: 28-44 years old

• 45% Women, 55% Men

6,000 unique views on the day
Facebook Frame



Celebrity 
Engagement

In 2019  Mackey posted 2 videos

Fung Kam-
hung took 

part in 2019



Participant Instagram 



TST Billboard ‘good luck’ message

TST LED Banner



Branded Giveaways

100% Bamboo 
cup

Collapsible backpack

Reusable bag 
with course map

Loyalty badges



Event Branding



v





See you there…


